EV charging technology is
the latest addition to the

offerings of North Coast's
energy solutions division.
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| Seattle distributor’s “Energy TransferMerchant” symbolizes
| the company’s commitment to sustainability.
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| Seattle’s first ETM debutse

CONTRARY TO POPULAR OPINION, there is,
indeed, something new under the sun: a
“filling station” for electric vehicles un-
der a PV-covered canopy that soaks up
the sun’s rays, converts the solar energy
to electricity, and then charges North
Coast Electric’s new Nissan Leaf—and
other EVs that swing into the company’s
Seattle headquarters.

North Coast’s Energy Transfer Mer-
chant (ETM) made its debut on Aug. 31
during a ribbon-cutting ceremony at-
tended by nearly 80 individuals, includ-
ing representatives of the city of Seattle,
the State Economic Development Com-
mission, the State Department of Com-
merce, the governor’s office, the Seattle
City Light electric utility, EV World Mag-
azine, Stadium Nissan, several solar
nonprofit organizations, and the manu-
facturers of the various technologies that
comprise North Coast’s EV charging
station.

One of these companies is EV4, the
manufacturer of the ETM solar canopy
structure that houses the charging sta-
tions where EV drivers charge up.

During Phase II, expected to be com-

pleted in the first quarter of 2012, North

Coast will install a bank of batteries for

storing solar energy, along with a tech-
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nology module (manufactured by Grid-
Mobility) that enables communication
between the ETM and the grid.

The first of its kind in Seattle, this EV
charging station is North Coast’s contri-
bution to Seattle’s Race to Zero City
campaign, a competition among U.S.
cities to achieve net-zero carbon emis-
sions by 2030.

When fully functional, the ETM will
have the ability to draw power from the
grid in the event that the active solar
power and the batteries together are
insufficient to completely charge a par-
ticular vehicle. An inverse flow of power
is also possible: When the batteries are
at capacity, with the sun shining, North
Coast will be sending electricity back to
the utility.

The station is available to not only
customers, but also the public. In addi-
tion to being its utility, Seattle City Light
is also a North Coast customer and has
its own fleet of EVs.

As a complement to its ETM, North
Coast also bought a new electric Nis-
san Leaf and wrapped it with a graphic
statement about all of the different
sustainability-related endeavors the
company is involved in.

“Our local sales force will use the
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car on sales calls, and it will represent
our energy solutions division at barbe-
cues and other customer and commun-
ity events at our 32 locations,” noted
Tom Woltjer, energy solutions division
manager.

In a June posting on emgcartech.
com, an auto industry blog, Mark Perry,
director of product planning for Nissan
North America, forecasted a total of
13,000 charging stations in the United
States by next summer. “I think there
will be a lot more than that,” Woltjer
noted, adding that he expects North
Coast to install additional stations at
other branches.

“We chose the ETM as the icon to
represent our commitment to sustain-
ability because it encompasses such a
broad spectrum of green technologies:
electric cars, clean power, renewable
energy, energy efficiency, and a smart
grid,” Woltjer added. “The ETM repre-
sents the future in terms of our culture,
our industry, and our company.” —jaN
NIEHAUS i$ an active member of numerous
environmental and building industry orga-

_ nizations and her commitment to green

runs deep. Contact Niehaus at Jan@
CommunicationByDesign.net or 314-644-
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